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Food Startups want
a Bigger Helping Out
of Commission Thali

Swiggy, Ti nyOwI & Foodpanda raise fee cut dlscounts

Aditi. Shrlvastaval
@timesgroup.com

Bengaluru: After heavily sub-
sidisingrestaurants for most of

' last year to win their loyalty, food-
delivery startups Swiggy, Ti-
nyOwl and Foodpanda have steep-
ly raised their commissions. It’s
either that or scramble for funds.

The startups can afford to do that
now, having gotalarge number of
restaurantsaddicted toselling to
ahuge base of consumers
through them. Swiggy and Ti-
nyOwlare inthe markettoraise
funds and need to convince in-
vestors that they have changed
tack and are focused on building
sustainable businesses.

The startups also have mostly
stopped offering discounts to con-
sumers— implementing correc-

- tive measures more aggressively
than ecommerce giantsthatare
still heavily reliant on deep price
cutstoretain customers.
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