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The three Indian fi
most promising start-ups in the world

rms among the 50

Two Al firms and a designer apparel renting firm from India figure in a Bloomberg listing of the world’s 50 most promising start-ups. The report, titled

“The 50 most promising start-ups that you've never heard of”, wa

SOLVING THE PROBLEM FOR
THE NEXT 500 MILLION

Mihup Communications Pvt. Ltd

over-the-top contentapps. Youwant
tofigureoutifacertain movieis avail-
able for viewing. Youcan typeitout, but
feelabit toolazy. Yousay the name. And
the movie popsup on the screen.
Thisis what exactly Mihup Commu-
nications Pvi. Ltd, a company that is
building a platform for spee
recognition, enables. In the process, it
has dared to compete with Am.
Alexaand MindMeld Inc.
Mihup—a brainchild of

| magineyourselfbrowsingonc of the

rescarch and development happening
in different institutes, but nobody has
really madeaconcrete businessout ofi
or even built a commercial product,”
said Burman,

Mihup raised about $500,000 from
Accel Partners and an undisclosed
amount from start-up incubator Xelp-
moc last year. According to Burman,
Accel has committed an investment to
the tuneof $6 millionover the years. Tl
company hasalrcady roped inanov
the-top content provider, an audio sys-
temsmanufacturerandacaller-IDser-
vice providerasclients.
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Chattopadhyay, who Usingavernacularkey-
was earlier chief tech- board is very cumber-
nology officer at Just- Total funding some. People forward
Dial—wassctupinJune $6.7 million messages but lmnll
last yea Burman, anyone type sen-
Chakravorty and Man- Investor tially. whereve mpul-
dal had earlier founded Accel Partners output becomes voice-
Nectar  Consultancy based, Mihup can be

vices in Kolkata, a

firm that provided

Tesponses to SMS queries from consum-
ers, before devoting themselvesto cre-
ale a “man-machine interface™ in ver-
nacular languages.

The firm'sapp currently recognizes
Hindi, Bengali and English, and plans
are to include Kannada, l('||l‘,:l] and
Tamilinitsrepertoire in the nextsix-1o-
cightmonths, said Burman.

“The problemwe arerying tosolveis
the problem of the next 500 million
mobile users in India. Content con-
sumption in regional language is
increasing. There has been a lot of

used, beitonmobileand

desktop. We can also
build an intelligent I\ R (interactive
voiceresponse system) based on Mihup,
say forbanks. We may make call centres
asmuchautomatedas possible ordetect
emotional contentofamessage. There
aremultiple use cases,” said Chattopad-
hyay. The firmhasa 20-member team,
split between Kolkata and Bangalore,
andalsoboastsofarobustsetofadvisors,
comprising former Microsoft Corp.
executive Arnab Nandi, former Twitter
Inc.executive Pankaj Guptaand SAP AG
executive Sauvik Banerjjee.
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MAKING
Al ACCESSIBLE

MadStreetDen Systems Pvt. Led

hennai-based Mad Street Denis
arguably one of the mostrecog-
nizable artificial intelligence
start-ups from India. Chief executive
r Ashwini Asokan (who is also
known for being outspoken about
‘nder representation in the
upecosystem), however, is
thefirstone to pointout that using
alarge scale i ingfi
“massive
the*very, very,
building.
Asokan, who previously worked for
Intel Corp..and her hus-
band Anand Chandrase-
karan (who is the firm’s

firstlaunchingasolution, vue.ai, meant
for retailers.
'he premise was (o say we'll havea
platform, andwe'll build one particular
vertical after another, but there was a
steep learning curve for usin terms of
understanding how atechnology like AT
canactually fundamentally change the
way inwhich a particular business can
work. Retail at that point wassitting on
atonneofcash, anditwasso much easier
towalkintoretail than any other purely
because they were much more ready to
experiment thananyone else,” said Aso-
kan. Sowhat does Alinretail look lik
For consumers, it’s personalized web-
sites that change based
onevery action they do
on a website; it's the

chief technology offi- Funding ability to upload a pic-
cer), a neuro- scientist, Undisclosed ture and find m.uuhiug
both worked in the US products, and a better
before deciding to Investors browsing expericnce
return to start up in Sequoia Capital overall. it

2015,

o
[ the
)Iv\nl\\h\ we started
this. The ~uun(||m|lnllhn f g
principleis making Alaccessible to mil-
lionsof peopleacrossthe globe. Notjust
tobuildit, but actually Lnl)ml(lilnn the
m\h that dpplll to people

vision, and second one represents why

Tamhere,”said Asokan.

‘The firm spent more than a year
building out core Al technology mod-
ules and dabbled in products around

improves conversion
rates on the back of a
better consumerexperi-
ence, prevents cataloguing errors, and
reduces the time and effort humans
spendin doing this.

MadStreet Dencurrently works with
firmssuchas furniture e-commercesite
HipVaninSingapore, and fashion e-tail-
ers such as TataCliq, Craftsvilla and
Voonikin India.

MadStreet Den’seventual branching
outtodomainsother thanretailisset o
happen soon, though. “Sometime this
year,” said Asokan.
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s compiled by market researcher Quid. Mint profiles the three Indian start-ups.

RENTING
WEARABLES

Omapal Technologies Pvt. Ltd.

mapal Technologies runs the
fashion rental start-up Fl
obe—an online platform for

men and women o rent designer
apparel and accessorics.
Since its inception in July 2015, the
company has grown to register
500,000 monthly visitors, 200,000
mobile-application downloads, and
claimstorent outapparelworth $1mil-
lion per month.
Co-founder Shreya
Mishrasays innovating

bought 100 piccesof designerapparel,
set up a website on Wordpress and
began renting out clothes in Mumbai.
“Wedid the deliveriesand the pick-ups

onourown,and thisgave us the oppor-
Lunity tomeetourcustomers, know who
they are, what they like and adirection

officially launched.

The company has an asset-light
tly has ov
procured from over

suchasRitu Kumar
Masaba Gupta, and

ucts

around customerexpe- Total funding stocked in warchouses

rience has helped the $6.9 million The firm rents out the

firm scale up. apparel for four days.
N Investors N

Th are three
important things to
fashionrental, whichwe
one, the
authenticity of product
sothatitlooksand feels
brandnew every time it
isrented; two, thatitfits
well—welaunch
tom fitting serv
every first-order by a
user we send for
al-home measurements; and third,
smooth customerexperiencel lll\c(md k-
ingsure) the delivery and pick-upison
time.
Back in July 2015, the three
founders—Mishra, Pranay Surana and
Tushar Saxena—engincers from the
Indian Institute of Tec
bay, left their investment banl
analyst jobs tostart Flyrobe.

The trio pooled in Rs10-

15 lakh,

IDG Ventures, Sequoia
Capital, Tokyo-based
GREE Ventures.
Other investors include Snapdeal
founders Kunal Bahl and Rohit
Bansal, Paytm founder Viay
Shekhar Sharma, Freecharge
founders Kunal Shah and
Sandeep Tandon, and Zishaan
Hayath, founder of Toppr.

While the retail price of
a piece of apparel can
range between Rs8,000
and Rs200,000, Flyr-
obe rents it out for
between Rs799 and
Rs30,000,sharing50%
of the rent carned with
the designer.
lyrobe has evolved
tobecomeadestination
forlesserknowndesign-
erstoattractnew customers, do brand
building among those who can rent
their outfits but hesitate to pay a high
price toown the outfit,” said Mishra.
Flyrobe has a team of 40 and serves.
customersin Bengaluru, Delhi, Tyder
badand Mumbuai. The firmsays menand
women between the ages of 24.and 35
areitsmain customers, withmen'swear
driving 35% of the revenue.
Arushi Chopra




