
Ahmedabad: Come Jan-
mashtami, and there is free
flow of money and gold in
gambling. It often gains mo-
mentum around Saatam and
Aatham holidays. Over the
past five to seven years, travel-
ling to out-of-state destina-
tions such as Goa or even
Hong Kong and Macau –
known for their casinos, has
become a popular trend for
Gujarati gamblers.

“Goa is an all-time hit! Air-
fares to Goa usually skyrocket
during this season and yet,
customers don’t mind pay-
ing a premium to bo-
ok tickets even in
the last fort-
night or
week

to go to Goa,” said Manish
Sharma, managing director
of a travel company.

“Airfares to Goa were al-
most doubled a fortnight ahe-
ad of Janmashtami. Despite
this, those from the affluent
class don’t mind buying a tick-
et to Goa at a premium around
this time,” said Anuj Pathak,
secretary, Travel Agents & To-
ur Operators Association of
Gujarat.

Instead of couple or family
trips, group tours are usually
booked as people travel out
with a specific purpose. “We-
’re a group of 26 people travel-
ling to Goa. We will leave on
Sunday itself. Since gambling
is illegal here, we prefer to tra-
vel to destinations wherever it
is legal and we can enjoy,” said

Vishal Shah, a businessman.
Usually 24 carat gold bars

along with coins are purcha-
sed by people who’re specifi-
cally up for gambling, said je-
wellers. “24 carat bars can ea-
sily be encashed. Gold pur-
chases are thus high around
Janmashtami,” said Jigar So-
ni, a city-based jeweller.

Some international desti-
nations are also a hit with tho-
se who want to go for gamb-
ling. 

“Sri Lanka has a few casi-
nos and therefore is a prefer-
red destination apart from
Hong Kong and Macau which
are also popular,” said Pat-
hak.

Taking advantage of the
extended weekend with Inde-
pendence Day falling on Tues-
day and Pateti falling on
Thursday, vacationers have
already planned their getawa-
ys. Destinations such as

Udaipur and Mount Abu be-
ing at shorter distances are
quite popular. That apart, pil-
grimage tours are also prefer-
red by many.

“70% of our bookings are
pilgrimage tours towards
Somnath and Dwarka. Most of
them are group tours ranging
from 15 to 30 people travelling
in mini busses,” said Paresh
Thaker, owner of a travels
company.

Goa great getaway for gamblers
Tourists Pay
Premium For
Last-Minute

Tickets
Niyati.Parikh@timesgroup.com

Ahmedabad: With the
first fortnight of Shravan
month having passed, sta-
te police agencies have
upped their ante for ‘Saa-
tam-Aatham’ (August 14
and 15) when gambling ac-
tivities are at its peak in
the state. Apart from local
police agencies, the state
monitoring cell (SMC)
will also keep a vigil on
gambling.

Hasmukh Patel, IGP,
SMC, said citizens can

approach the agen-
cy on toll free
number 14405 and
send messages on
WhatsApp num-
ber 9978934444 on
prohibition or
gambling activi-
ties. Patel said
that SMC will be
extra vigilant du-
ring the month of
Shravan when,

traditionally,
gambling is at
its peak. In the

first nine days of
August alone, SMC se-

ized Rs10.88 lakh cash
in four cases including
two in Junagadh and
Mehsana, where over 35
persons each were arres-
ted.

“During this period,
there is a surge in both or-
ganized and unorganized
gambling activities. In
the past few years, we ha-
ve observed that organi-
zed ones prefer farmhou-
ses and hotels as the noise
in residential areas give
them away,” said a city po-
lice official.

“Other forms of gamb-
ling including Poker and
Worli Matka also see a ri-
se during this period,” he
said, adding that habitual
offenders have already

been identified and ac-
tion initiated against
them.

In Ahmedabad city, po-
lice stations and preven-
tion of crime branch
(PCB) have registered
about five cases in past se-
ven days.

The city of Rajkot that
witnesses weeklong cele-
bration for Janmashtami,
has braced up for the sur-
ge in visitors and gamb-
ling activities. Further-
more, looking at rampant
gambling activities du-
ring the period, special
operations group (SOG),
and teams of detection of
crime branch (DCB) offi-
cials have spread across
the city to keep watch on
gamblers. 

“SOG, DCB teams have
been asked to keep extra
vigil on gambling activi-
ties during Janmashta-
mi,” said joint commis-
sioner of police D S Bhatt.
He said that three units of
State Reserve Police
(SRP) have been brought
in from outside Rajkot to
man the crowd that is lik-
ely to visit the city over
the next week.

Shravan-Aatham:
You can bet police

are watching!
TIMES NEWS NETWORK

Ahmedabad: The role of the
Quality Control Cell (QCC) of
the roads division of the Ah-
medabad Municipal Corpora-
tion (AMC) in allowing road
conditions to deteriorated is
being suspiciously side-track-
ed, reportedly due to political
patronage. 

Even as AMC prepares a
list of contractors to be black-
listed, officials engaged with
the QCC and the zonal engine-
ering staff are yet to be ques-
tioned in detail on their failure
in quality checks when the ro-
ads were being constructed.
Chairman of the roads com-
mittee, Jatin Patel, said the ro-
le of the QCC is a matter of in-
vestigation. 

“I won’t comment on it at
this juncture of the probe,” Pa-
tel said.

Last week, the AMC engi-
neering department prepared

a five-pa-
ge report
on rea-
sons for
road da-
mage. Mo-
re than
98% of
the cau-
ses listed
as rea-

sons for poor conditions of the
road could have been avoided
and crores in taxpayer’s mo-
ney saved if the officials of the
QCC team and zonal deputy ci-
ty engineers had played their
role effectively.

QCC officials were requi-
red to conduct surprise checks
on contractors during night,
and collect samples of bitumi-
nous mixes from trucks before
contractors used the raw ma-
terial for resurfacing. QCC
was also empowered to con-
duct chemical tests on suspect
samples that they thought did
not meet quality standards

and reprimand contractors on
site.

The AMC report mentions
that the stone aggregates used
had water absorption of more
than 2%, poor content of bin-
der in Dense Bituminous Ma-
cadam (DBM) and Bitumino-
us Concrete (BC), absence of
BC layer on DBM layer, inade-
quate temperature of bitumi-

nous mixing (both at the plant
and at the resurfacing site)
and even poor earth compac-
tion measures soon after a ci-
vil line – storm water, draina-
ge or water supply line — was
laid. 

“The QCC should have
checked all these parameters.
It is important to find out abo-
ut the QCC’s role as more than

90% to 95% of the payments
were made to contractors for
these poor-quality roads,” a
senior AMC official said. 

Even while reporting to
the AMC standing committee
on Thursday, the engineering
division failed to provide a list
of QCC inspection reports for
all the roads that were dama-
ged prematurely.

Quality cell failure needs probe
QCC Could

Have Prevented
Lapses In Road
Construction

THE HOLE

TRUTH
Sri Lanka has a few
casinos and,
therefore, is a
preferred
destination apart
from Hong Kong 
and Macau 

BROKEN ROADS

MATERIALS USED
➤ Aggregate | Black trap stone chipped, 
grit and stone dust

➤ Bitumen | As binder

➤ Poor quality stone 
aggregate with higher 
water absorption than 2% 
was used leading to 
stripping of bitumen
➤ For bituminous mixes, 
like Dense Bituminous 
Macadam (DBM) almost 
4% of bitumen binder is 
required. In case of 
Bituminous 
Concrete (BC) 
roads, 5% to 
5.5% of 
bitumen 
binder is 
required
➤ To bind old 
surface of road with 
freshly laid bituminous 
mixes, a binder (hot 
bitumen/emulsion) at 5kg/ 
10 square metre is 
required. A careless 
approach in this tack-coat 
resulted in road damage.
➤ When a truck leaves the 
bituminous mixing plant, 
temperature should 
between 150 degrees and 

160 degrees celsius. When 
the carpet is laid at site, the 
temperature of the mix 
should be 110 degrees 
celsius 
➤ On some roads, just DBM 
layer was laid which was 
required to be covered by 
BC layer before monsoon — 
ideally within 15 days . 

Some roads were 
completed on May 

31. These roads 
suffered more 
damaged.
➤ Digging of 

roads by utility 
companies 

belonging to piped 
gas, power and telcos
➤ Prolonged period of 
monsoon. This time it 
rained for 10 days 
continuously
➤ On some roads, utilities 
like water pipelines, sewer 
lines, stormwater lines were 
laid leading to loose 
compaction of mud which 
also increased road damage

WHY ROADS CAME APART IN AHMEDABAD
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Bard Honoured  

Ahmedabad police 
chief A K Singh 
opened Zaverchand 
Meghani Corner at 
Mahila Police Station 
in Vastrapur in the 
presence of Meghani’s 
grandson. 

Celebrating I-Day  

Students of a 
Vadodara-based 
school held a concert 
on the patriotic 
theme of Freedom 
Struggle of India 
ahead of the 
Independence Day.

All About Flags  

An exhibition of 
national flags of 
different countries 
was held at the 
museum of Surat City 
Science Centre. A 
glimpse of relevant 
history was provided.

Sharvil Patel
MANAGING DIRECTOR, CADILA HEALTHCARE LTD

QAs the new managing director of Cadila Healthcare, or Zydus Cadila, what is 
your long-term vision for the company?

A We are working very hard to see our NCEs (new chemical entities) and novel 
biologics come into market. Going forward, this is going to be the biggest 

differentiating move for Zydus. Since 1995, our vision has been to become a 
research-based pharmaceutical company, and the strong foundation for achieving 
this vision has already been laid. Zydus will become an innovative pharmaceutical 
company and a multinational company (MNC), where our IP (intellectual 
property) driven products will not only be sold in emerging markets but also be 
present in developed markets. You will see a transformation of the organization 
from a multi-products company to a product-based company. We will move 
towards having a very strong innovative portfolio. Globally, most companies in the 
pharmaceutical field are known by their brands. We also want to create those 
mega brands. That, I would say is a long-term vision.

Q You expect sizeable revenues from the wellness business in years to come. 
Is there any specific strategy you have chalked out for that?

A There are multiple things that we have. Our three brands – Sugar Free, Everyuth 
and Nutralite – have lot of potential that we have not yet fully exploited. We have 

recently started our international business by launching our products, mainly Sugar 
Free, in UAE, Bangladesh, Myanmar and some parts of Africa. Over the next six 
months, we will have far more reach in the international market.

Q Zydus has recently received 
several drug approvals for the US 

market. So, how many drugs do you 
plan to launch in the US?

A There are important launches 
coming up. We have more 

than 190 ANDAs 
(Abbreviated New Drug 
Applications) pending for 
US market and there is 
still so much value on 
these ANDAs. We are filing 
30-40 ANDAs, which is a 
good number. More than 
50% of the new drug 
applications are complex 
ANDAs. All of that will lead to 
good growth.

QWhat are your expansion plans?

A We are looking to expand into 
speciality segment in US. For 

this, we made a small acquisition this 
year and will continue to look at 

more opportunities. As far as 
emerging markets are 
concerned, we have some 
geographical gaps in some 
markets and we will try and 
bridge those gaps through 
organic or inorganic 

opportunities. In India, we 
will look at acquiring a 

brand as we already have 
strong presence 

here. And, we 
will expand 
our existing 
business.

QAny other areas that you are 
looking at?

A In the long term, we will probably 
participate in larger healthcare space 

beyond pharmaceuticals and look at 
areas such as diagnostics, genetics and 
devices. At that point of time, our 
wellness and animal health businesses 
will also have significance. Wellness will 
become a large business for us going 
forward. We want it to become a billion 
dollar business for us in the next 10 to 15 
years. Similarly, animal health also has a 
lot of opportunity.

QCan you tell us about the product 
portfolio you are building?

A Apart from NCEs, we are 
building biologics, biosimilars 

and vaccines portfolios. These are 
going to be rather large business 
opportunities for the company, 
where we would have differentiated 
product portfolios. Over the next 
decade, a sizeable chunk of revenues
are expected to come from biologics 
and vaccines. This will be followed 
by NCEs, which will be the biggest 
game changer.

The Organization Will Be Transformed From A 
Multi-Products Company To A Product-Based 
Company, Says Sharvil Patel

A&
ZYDUS CADILA WANTS TO 
CREATE MEGA BRANDS OF 

IP-DRIVEN PRODUCTS

(As told to 
Kalpesh Damor)

Namaste India! China love in time of Doklam 

Ashish.Chauhan@timesgroup.com

Doklam failed to deter them. 
Parents of  these 20 students 
from China asked them to 

give a second thought to their deci-
sion to go to India amidst height-
ened tension on the border. But the 
students, who wanted to study 
‘Business Hindi’ at the Entrepre-
neurship Development Institute of  
India (EDII) at Bhat village in Gan-
dhinagar, continued on their 
knowledge journey. Overwhelmed 
by the love and affection shown by 
the people of  Gujarat, some of  them 
even plan to settle here.

The students have now adopted 
Indian names and greet people with 
‘namaste’ rather than ‘n  h o’. Two 
of  them are already settled in the 
city. For them, India is a land of  

business opportunities, spiritual-
ism and benevolence, which they 
experienced during their stay here.

Ruchi (26), who was known as 
Zhang Xiaoyi in China, said that 
she was amazed by the level of  spir-
ituality in India. “What I saw in 
Varanasi is impossible in China. I 
liked the saffron attire, tilak on 
forehead, and the way they wor-
shipped on the banks of  the Gan-
ga,” she said.

Another student Akash, whose 
Chinese name is Fu Yong Chhin-
yang, said that if  India and China 

can come together, it would be 
beneficial for both the coun-
tries. Karuna (32) was worried 
by the recent media reports 
about Sino-India relations. 

“There are many similarities 
in both the cultures, like red 
colour is auspicious in both 
the countries,” she said.

Himani (22), whose Chi-

nese name is Tian Pei Yuan, has 
been living in Ahmedabad for the 
past eight months and works in a 
cellphone company. “I believe in 
Hindi-Chini Bhai Bhai. I like ‘pani-
puri’ which is like momo’s cousin 
sister,” said Himani, who wants to 
settle in Gujarat.

“My parents opposed my idea to 
go back to India but I convinced 
them. I think India is safe and people 
here are friendly,” said Ananya (21) 
whose Chinese name is Wang Cong. 
Professor Avdhesh Jha, who teaches 
Hindi to the Chinese students, said 
that these students are keen learn-
ers. “Parents of  some of  the students 
were adamant on not sending them 
to India but it was the students’ will 
to learn that won,” Jha said.

Dr Sunil Shukla, EDII director, 
said that such learning initiatives 
will ultimately help in resolving 
many issues between both the 
countries.

20  Chinese Students 
Are Learning Hindi 
At A Gandhinagar-
Based Institute 

Saeed.Khan@timesgroup.com

W
hen it comes to brands, the 
Shakespearean question 
‘What’s in a name?’ has one 
answer: Everything!  Most 

Intellectual Property Rights (IPR) dis-
putes nowadays are related to trade-
names and trademarks. When an 
Ahmedabad eatery, Raipur Bhajia House, 
registered its name as a trademark a decade 
ago, it had to dash off  legal notices to numer-
ous outlets intimating them that they cannot 
use the name anymore.

It was only after Gujarat Dalvada ob-
tained the trademark that a dozen other 
shops located near Gujarat College over-
night became New Gujarat Dalvada, or 
found some prefix or suffix to avoid legal 
trouble. While small shop owners and trad-
ers hardly enter into legal battles, it is com-
mon for corporate houses with big brands 
to drag copycats to court.

Nirma Ltd is already engaged in various 
litigations across the country against indus-
trial and trading houses that use the name 
‘Nirma’ to sell their products. It has success-
fully brought some banners down. Some-

times, the company’s overzealous approach 
has not worked. For instance, it had objected 
to the name Nirman High School because it 
sounded similar to Nirma, but the court 
ruled against Nirma.

Cooperative giant Amul, too, is sensitive 
about its brand name. The milk cooperative 
has sued various companies. One, Jal Bever-
ages Ltd, has been selling water with the 
name AMUL since 1999. Amul has also sued 
Vimal Dairy Ltd for Rs 10 crore for infringe-
ment of  trademark. Apparently, Vimal has 
products named after some Amul variants.

In fact, Amul blocked a milk cooperative 
in West Bengal from naming itself  ‘Imul’. 
The Intellectual Property Appellate Board 
cancelled the registered trademark of  the 
West Bengal milk cooperative union.

Recently, Rasna Pvt Ltd, a soft-drink 
brand, sued two food joints of  Ahmedabad 
alleging infringement of  its trademark. 
Rasna took objection to the name of  a food 
joint on Bopal-Ghuma Road, Rasna Bhaji-Pav 
& Restaurant; and to the name of  Rasna Ho-
tels Pvt Ltd in Maninagar area. Rasna has 
also won a court order restraining the release 
of  a Gujarati film, “Rasna no Dabbo”.

A couple of  years ago, Havmor Ice Cream 

Ltd took a Hyderabad-based 
hotel, Kamal Hotel Pvt Ltd, to 
court for using the name Hav-
mor for an ice-cream parlour 
and restaurant. Havmor Ice 
Cream Ltd even sought 

court’s protection while giv-
ing its franchise at Mira 

Road in Mumbai; a local 
player had been insisting 
that only he be given the 

Havmor franchise.
“Brand consciousness ex-

isted earlier. We used to read 
on wrappers of  peanuts that 

‘we do not have any other 
branch’,” said IPR attorney 

Samrat Mehta. “But the aware-
ness to take legal course to pro-

tect brands came 10-15 years ago.”  
Another attorney said that the problem 

has increased nowadays because the con-
cept of  assigning franchise has become 
popular. Jindal Hotels Ltd stopped 
Ahmedabad’s Bhavanbhai Bharwad from 
running a hotel with the name Surya Palace.  

Gujarat’s famous tea brand, Wagh Bakri, 
moved court to restrain Bhagaram Ghanchi 
from selling a similar sounding ‘Sher Bakri’.

Interestingly, some tradename disputes 
arise though there is no clash in business or 
product. One such involves a spiritual or-
ganization — the International Society for 
Krishna Consciousness (ISKCON) — and its 
neighbour ISCON Mega Mall. The temple 
sued the real estate developer for using its 
name and logo to get benefit of  the goodwill 
generated by the temple’s name.

What’s in a cloned name? Lawsuit
Corporate Houses 
With Well-Known 
Trademarks Swiftly 
Take Copycats 
To Court

FAMOUS EATERY TRADEMARKS IN 
AHMEDABAD: Raipur Bhajia House, 
Gujarat Dalvada, Laxmi Ganthiya Rath, 
Sankalp, Havmor, Asharfi, Aadhar, 
Mirch Masala, Karnavati Dabeli, Astodia 
Bhajia House, Sasuji, Rasranjan

Pics:  Yogesh Chavda

Siddhartha

The students have adopted Indian 
names; some intend to settle here  

SMC will be extra vigilant
during the month of Shravan
when, traditionally, gambling is
at its peak 

TOI

The role of quality control cell
(QCC) was central to ensuring

better roads in the city. A careless
and negligent attitude of the QCC
has already led to the loss of life
of two people and injury to many.
An impartial inquiry on QCC’s role
should be conducted first. The
QCC should also incorporate
technical members from outside
the AMC. The QCC should be
entrusted with the responsibility
of conducting road safety and
maintenance audits each time
utility companies or civic utility
works lead to damaged roads.
QCC reports should be put in the
public domain. 

Times View

TIMES NEWS NETWORK

Pic: TOI

ROAD TO NOWHERE: A bus trapped in a pit in Hatkeshwar


