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Online economy! Industry players need to build solutions, and remove hurdles and concerns like security, boost ease of doing transactions, and bring simplicity and convenience

‘Demonetisation Made Digital India, Startup India the National Agenda’
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Startup Indiaand Digital Indiawere
key initiatives launched by Prime
Minister Narendra Modi’s govern-
ment but I believe it was demoneti-

sation that pushed both ofthemtoa
very different scale and made them
thenationalagenda. Thenumber of
startups thathavebeen created and
will get created in the future along
withbusinesses thatgotaboost will
remain alandmark in India’s jour-
ney infinancial services.

There is no doubt that demoneti-
sation triggered the financial tech-
nology (fintech) revolution in the
country. While there were many
startups and companies spending
capital to build a fintech business
beforeaswell, therapid adoption by
consumers of these services after
demonetisation wasannounced was
incredibly fast-paced.

Demonetisation wasalsoaboon for
theNational Payments Corporation
ofIndia(NPCI)asit'snowbeingrec-
ognised for products thatithasbeen

Notjustcc inIndiaacross

buildingforyears.It great
opportunity for everybody to build
digital products. Banks that have
been traditionally issuing cards
also started building digital prod-
uctsbased on the Unified Payments
Interface (UPI)and theIndia Stack.

cities and villages, but investors
acrossthe worldalsounderstood that
fintech is going to be a big market.
‘We are seeing clear evidence of this
with the number of global players
enteringthe country’sfintech space
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within one year of demonetisation.

We noticed two fundamental
changes in the behaviour of con-
sumers and merchants because of
demonetisation.

Earlier, when we used to go to
merchants and ask them to accept
Paytm as a payment option, a lot of
them did not understand why they
should add it even before under-
standing whatmobile paymentsare
and how they work. Demonetisation
brought that understanding and
triggered incredibly smooth mer-
chantacquisition for our business.
Everyone agreed on the benefits of
mobile payments, from a large re-
tailer toasmall tea shop owner toa
vegetable vendor.

Anotherfriction for theadoption of
digital payments by merchants was
that there was always merchant dis-

countrate (MDR)feesforsuch trans-
actions by existing players. Post-
demonetisation, competitionand the
rushofpayment i \bli

ourbusiness wasonline, butnowitis
majorly offline. Any technology com-
pany dreamsaboutbuildingasignif-

digital payments across the country
brought down that MDR for busi-
nesses, thereby catalysingadoption.
Paytm charges nothing for transfer
from wallet to banks till date.

The other major change was also
on the consumer side. Typically,
consumer technology companies
like ours first target the younger
demographic in urban areas, who
are usually the first adopters. But
demonetisation changed that and
wewitnessed 40% of our customers
coming from beyond the top 50 cit-
ies. Also, we have seen 200% growth
inour customer base which is over
45yearsold.

Pre-demonetisation, themajority of

icantlylar brand which
everyone knowsand becomesaverb
in everyday life. Demonetisation
made us into that folklore name in
the country asnow Paytmstandsfor
making mobile payments.

Ithink the government has taken
enough initiatives, given enough
incentives and brought attention
to the significance of digital pay-
ments. What is needed now is for
industry players like us to build
solutions, and remove hurdles and
concernslikesecurity, boost ease of
doing transactions and bring sim-
plicity and convenience. It isnow up
to the business community to take
things to the nextlevel.

(As told to Madhav Chanchani)
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