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Enhepreneurship, innovation, risle-ta]zing, proactiveness, and new enterprises provide tl)e engine {or the glol)al
economy. Research at universities, business centers, and pul)]ic agencies all over the world demonstrate the
importance of entrepreneurial activities in iol) creation and economic grow’ch. The mission of the Symposium is to be
a cata]yst to encourage high qua]ity scholarly attention to marlzeting and entrepreneurship. Great attention is l)eing
pai(! to the contribution of marketing in the entrepreneurial process. A significant contributor to this research
attention has been the invited research meetings held for eigllt years in the United States and also two meetings in
France at INSEAD.

Symposium Objectives

.. Delineate and prioritized differences in the nature of marl?eting in entrepreneur-led firms and in new ventures.
2. Provide an outlet for empirical results from high quality, exploratory studies.

3 Excl‘lange ideas concerning alternative theories, methodologies, and data sources.

4. Provide a form for discussion among ]eading mar]:zeting and entrepreueursllip @cholars.

—

Restricted Attendance

In order to provi(]e for ample discussion and interchange, attendance is limited. The standard “ticket of admission” is
an acceptec] empirica] paper. It is aclenowledged that small sample sizes and/or limited use of analytical tec}lniques can
be tota”y consistent with the conduct of scholarly exploratory research. An exception to this rule will be made only for
l’!igl‘l qua]it_v conceptual contributions. The primary criterion for acceptance will be whether the paper contributes new
and relevant lznowleclge. Papers will be peer refereed to assist authors and to ensure a higl'x quality meeting. Full
papers or paper summaries will be pul’)lished in the Proceeclings, as determined l)y the reviewers. If space permits, a few
participants who do not present a paper or lead a session may be admitted. To be considered, please submit a short
vita by May 1 (for review by Committee). Send this to the appropriate conference chairperson listed at the end of this

announcement.
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Journal of Marleeting and Entrepreneurship Research: An International Journal

The first issue of this new Journal will appear after the Symposium. [t wpecte(i that 2-4 of the better papers from
the two Symposia will appear in one of the eariy issues of the Journal The (iistmguisi'ied Editorial Boarci will ensure a
l-ugi-i quailty Joumal For submission guuielmes, please contact Professor Hills as noted below.

Previous Speakers :
The Symposia have attracted numerous leading scholars in the marizeting discipiine as well as from the

entrepreneurs}iip field. Tiiey have representeci noted institutions from tiirougiiout the world. The controlled size of
the Symposia and the rich diversity of speaizers have led to fruitful interchange of ideas.

Paper Submission: $1000 Coleman Best Paper Award

When sui)mitting a proposal/paper, please indicate at which site you pian to present your paper and submit it to the
appropriate conference chair (see end of announcement). Completed papers are due by May 15, 1995. Papers will be
reviewed for relevance, sclioiariy orientation, and the proi)ai)iiity of contni)utmg new iznowiecige Authors may be
asked to revise the papers as the Proceeciing s is i)emg produceci up until October 1. Papers should contain a cover

page which includes sections that specify the Research Problem and Relevance, Research Hypoti'ieses/Questions,
Reference to Supporting Literature, Methodoiogy and Expecteci Contributions to Practice and/or Tlieory. An appiieci

“how to do it” should be avoided. Papers should be a maximum of 20 pages, inclusive of i)ii)iiograpiiy, tables, etc.

Styie should follow the Journal of Marketing. The relevance of the paper to marizeting and entrepreneurship should be
apparent. Expiicitly cite the size, type of firms, and entrepreneuriai activities that are l)eing examined. Finaiiy, I~
references to existing entrepreneurship research should be included, possii)iy encompassing prior Proceedings of the
Symposium. Relevant, good quaiity papers will be puialis]'ieci in the 1996 Proceedings, and summaries of other papers

will be included. Authors of outstanding papers in both Symposia will be notified of their eiigiiniity for the new
Journai Authors may, iiowever, opt to not have their paper pui)iisi'ieci in the Journal or Proceecimgs (wiuci'i is not

copyngi'ited)

Ilustrative Topics

Tiieory imiiciing for marizetiug and entrepreneursiiip New Product performance of small vs. Large firms
Entrepreneurial activities of marizeting managers Entrepreneursi‘iip in new]y marketized economies

Vaiidity of organization life cycies as entrepreneursliip ti1eory frameworks Entrepreneurs’ iznowletige of marizeting

Franciiising and entrepreneursliip in de‘leloping economies Market structure and entrepreneuriai opportunity
Marizeting opportunities and new ventures Strategic Mar]zeting in new ventures

Entrepreneursiiip and marlzeting teaciiing Entrepreneursiiip and marizeting ethics

Firm growtii and marieeting ]znowiedge A unique role for marlszeting mix variables in start-up firms
Corporate entrepreneurship in new procluct/venture marlaeting International Entrepreneursiiip

Sponsorship
The Symposia are cosponsored i)y the University of Illinois at Ciiicago, the Coleman Foundation, Georgia Institute of

Teciinoiogy, the Syme Monash Accounting and Training Research Centre, and the American Marizeting Association
Entrepreneursiup Specml Interest Group. Other cooperating organizations include the Aca(iemy of Management, tiie
International Council for Small Business, and the U.S. Association for Small Business and Entrepreneursiup.

Where to Submit Proposals/Papers

Authors who plan to present in Australia should submit their papers to: Authors who plan to present in Washington, D.C should submit their papers to:
Dr. Claudio Romano Dr. Richard D. Teach
Syme Department of Accounting School of Management
Faculty of Business and Economics Georgia Institute of Tecimo]ogy
Monash University Ivan Allen Couege
900 Dandenong Road 755 Ferst Drive
CAULFIELD EAST VIC 3145 - AUSTRALIA Atlanta, Georgia 30332-0520
Fax: 011-61-3-903-2422 Tel: 011-61-3-903 2422 Fax: 404-894-6030 Tel: 404-894-4355
E-Mail: Clauclio.Romano@Syme})us.Monasl:.Edu.Au E-Mail: rici‘iani.teach@mgt.gatecii.etiu

Registration
Please direct generai inquiries to Dr. Gerald E. Hills at UIC, FAX: 312-413-1265, BITNET:

Gerald.E.Hills@UIC.EDU. Registration forms and hotel reservation information will be sent to all who have an
accepteci paper. The Symposium fee is $145 and it includes the pui)lisiieci Proceeziings. Ti'ianlre-you!

Coleman/Denton Thorne Chair in Entrepreneurship, Institute for Entrepreneurial Studies (MC/244), The University of Illinois at Chicago,
601 South Morgan - Suite 626, Chicago , Illinois 60607-7106
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