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FACTBOX

Area of
business: On-
demand food
delivery service

Operatlons started° 2012

Founders: Anshul Gupta and
Amit Raj, bothIITalumnl

Fundlng. %21 crore from
Mayfield in May 2015

Other investors: Kaushal
Aggarwal of Avendus Capital,
Dheeraj Rajaram of MuSigma
and Indian Angel Network

In Mumbeai, too, expansion plans are

afoot. “The number of our delivery boys

will double to 500 in this quarter (July to
September), and increase to 3,000 in 10
months, across all cities where we have
apresence.”

Box8 also aims to increase the number
of per-day orders to10,000.To grderameal
for two, one has to shell out 3300. “It
isvery popular among professionals,” said
Raj. Competition is not at all stiff. Though
there are a number of players in the seg-

Focusing on technoiogy, the
company emphasises on co ~
product innovation. It has a wide

category coverage for sub-cuisines.

They've ensured greater control over that can be
. espaclaﬂy the ﬁymg formation

customer experience as they manage
the product, technology and dghvery
themselves. However, Box8 seems
_ very infra-heavy. The scale-up afthe
company is slower. Another aSpect
that cannot be avoided is o
competition. Many food tech start-
ups are mushrooming in Mumbai
who are ais:;w expanct!rvgto other

edplan.

ment, their strategies are different.

Road ahead

Box8has raised 21 crore in Series-A fund-

ing from Mayfield. The money will be used
to expand across different cities and grow
the team.

At present, the core team has 40 mem-
bers — Box8 wants to double it. The whole
team would also grow from 350 to 1,000.
“We are also trying to expand the tech
team,” said Raj.

“Execution and quality are the two
major challenges,” said Mayfield
Managing Director Khattau.

“Itis easy to start a small business and
outlet. As you grow, managing consis-
tency, as Dominos has done, is the real
challenge,” said Anil Joshi, managing
partner, UnicornIndia Ventures, “Due to
a spurt in e-commerce companies,
managing resource will pose as a chal-
lenge. Standardisation is importantand
adopting the local taste will help them

(Box8). The consumer has to be the |

biggest priority.” ]

) to avoid being outgrown.
verall, this is a very excmng
d ]

ey can mte up and camtaf ,
for it. In today's day
a lot of models
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\ aaxa should consider scaiiﬂs j /i

‘marketing will be impartant
. ;pafam_ekters to consider.

} business officer qftheirglo&al opmtwns

between hub-and-spoke kitchens.

Standardisation, delivery time and
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START-UPS
IN THE NEWS

Nexus Venture backs Procurify

Venture capital firm Nexus Venture Partners,

i alongwith Point Nine Capital and Business

Development Bank of Canada, has invested
$4million in Canadian software-as-a-
service start-up Procurify. The company will
use this funding to fuel continued growth in

~ the multi-billion dollar doud and mobile

enterprise software market, with further
investment into sales; marketing and
product development.

BroEx raises $1 million

BroEx; India's largest network of real estate
brokers, has raised $1 million in an early-
stage financing from Lightspeed India. At °
present, 25,000 brokers actively use the
network across Delhi-NCR, Mumbai,
Bengaluru, Pune, Ahmedabad and Jaipur,
the company said.

IndiaMLS gets ¥1.09 million

IndiaMLS Systems, which runs the online
network of real estate brokers IndiaMLS,

¢ has secured seed funding of $1.09 million

from a group of high networth
individuals. The membership-based
software platform, which helps real estate
brokers upload property listings to a
common network, is designed to increase
brokers' efficiency, help them save money
and bring structure and standardvsatnon
inthe real estate market.

JoybyNature raises $1 million

JoybyNature, an e-commerce marketplace
for organic products run by New Delhi-
based Pavitra Retail Private Limited, has
received $1 million in a pre-Series-A round
of funding from Mumbai Angels and few
high networth individuals.

MagicTiger buys Godeliver
Bengaluru-based on-demand delivery
services start-up MagicTiger has acquired
its rival Godeliver, also from Bengaluru.
Founded by Gaurav Singh, Piyush Mishra
and Tarun Gujjula, GoDeliver enables users
to order anything through an SMS or a
Facebook chat and get delivery at their
doorstep. It charges the customer on the
cost of the product, inclusive of delivery
charge and convenience charge, which
depends on the complications of the way
the order was sourced. Currently, Godeliver

- isoperational onlyin Bengaluru, accordlng

to a DealCurry report.
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