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Education tech start-u
Byju's raises $75 million
Funds to be used to
grow product pipeline,
launch in new markets,
improve content delivery
and build talent pool

By SWARAJ SINGH DHANJAL &

SAYAN CHAKRABORTY

MUMBAI

Education technology
start-up Byju's has raised
$75 million (approximately

~500 crore) from venture capital
firm Sequoia Capital and Belgian
investment firm Sofina. This is the
largest fund-raising in the educa-
tion start-up segment in India.
Founded by Byju Raveendran

in 2011, Bengaluru-based Byju's
offers learning programmes for
class VI to XII students and prep-
aration programmes for competi-
tive exams. Last year it launched a
learning app that has seen over
2.5 million downloads since its
launch.
The latest funding will allow

Byju's to improve its content
delivery, expand its product pipe-
line, launch in new markets and
continue to build its talent pool,
said Raveendran, founder and
chief executive.
"Most of the funding will go

towards product development, for
more subjects in the grades where
we already have products and for
adding more subjects. We will
also add more grades:' he said.
As part of its expansion plans,

the firm is also looking at explor-
ing new markets. "Currently, we
are in India and the Middle East.
We are also looking at the US, the
UK and other commonwealth
countries:' he added.
Byju's fund-raising is the largest

infusion of capital in a home-
grown education start-up. Until
last year, investors preferred to
invest in segments such as retail,
taxi aggregators, food and grocery
delivery start-ups. This has now
started to change.
According to Tracxn, a start-up

Main focus: Byju'sfounder Byju Raveendran says most of the funding
will be deployed towards product development.

tracker, as many as 271 online
education start-ups were founded
in 2014, which increased margin-
ally to 293 in 2015. In 2014, about
$28 million was invested in the
sector across 32 deals, shows
Tracxn data. In 2015, 47 deals
worth $74.7million were struck.
With its app-based learning

programme, Byju's business
model has undergone a signifi-
cant change in the last 12months,
from a classroom-based model to
an app-based one.
"More than 90%of our business

is coming through the app. The
potential is huge; we already have
120,000 annual paid subscribers
within a year of launch:' said Rav-
eendran, adding that the average
ticket size of the transactions is
~11,000 for a year. Almost half of
the students using the app come
from outside of the top 10 cities,
he added.
According to G.v. Ravishankar,

managing director, Sequoia Capi-
tal India, the move to the app-
based model has helped the firm
significantly increase the number
of students that it can tap.
The company was growing fast

even before it went on the app,
but we were able to touch only a
few thousand people. The ability
to touch millions of students can
only happen if you use technol-
ogy:' said Ravishankar, adding
that the app-driven model makes

it possible to give millions of stu-
dents access to the best teachers
in an affordable way.
Including Byju's, Sequoia has

invested in four ed-tech start-ups
in India. The latest deal comes at
a time when large investment
rounds in Indian consumer-inter-
net start-ups have slowed, high-
lighting that investors are willing
to write big cheques but very
selectively.
The last time Sequoia was

involved in an investment round
greater than $50 million was in I
August when hotel room aggrega-
tor Oyo Rooms and doctor dis-
covery platform Practo raised
$100 million and $90 million,
respectively, from investors.
According to Vishal Pereira,

managing director at financial I
advisory firm CreedCap Asia
Advisors, ed-tech is a difficult I
market to crack as retaining stu-
dents requires very high quality
content.
"People are trying to create

interesting content such as videos
explaining various concepts. Such
content creation requires a lot of
investment as these videos can
run into the thousands:' he said.
However, once you have cre-

ated that content, one can move
into various geographies as the
basic concepts remain the same,
he added.
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